Iditarod Dog Race Lesson Plan


Integration PTE Component
Students will be asked to decide if “their company” should sponsor the Iditarod Dog Race. Students will be able to read for comprehension and analysis and organize their ideas in a graphic organizer. They will then write a one-page paper using correct English form explaining their decision and the rationale behind this decision.

Identify the objectives of the PTE lesson you are teaching

Students will be able to read and understand the different controversies surrounding the Iditarod Dog Race (i.e. animal cruelty) and will be able to make an informed decision on the profitability and social correctness of sponsoring this race.  They will be able to state this decision and make intelligent arguments for this decision.
Define where the academic area and the PTE area meet
Critical reading (for understanding) and writing (language) are the academics areas met in this assignment. Being able to make business decisions based on controversial sponsorship and social correctness / profitability, etc. is the PTE (marketing economics) area.

1. Assess students’ reading/writing awareness

Students will be quizzed about their knowledge of graphic organizers and also their knowledge of the parts of a paragraph. Questions will be asked to assess their awareness.
2. Work through the embedded example

Teacher will show an example of controversial sponsorship from the book. Discuss the ramifications of sponsoring something that becomes unpopular.
3. Work through related, contextual examples
Teacher will lead a discussion about controversial sponsorships and the responsibility of a company to be completely informed about all issues so that they make profitable decisions. Teacher will give examples of sponsorships gone “bad”.
4. Work through traditional reading/writing examples

Teacher will teach the elements of a paper: title, topic sentence or thesis statement, sub topics ((Reason, detail, fact), with the related explanations, and the conclusion. Teacher will also review different graphic organizers, how to use them, and which one to use at what time. 
5. Students demonstrate understanding
Students will demonstrate understanding of the marketing principles of sponsorship, controversial endorsements, and business ethics. They will also demonstrate their understanding of the correct use of graphic organizers and correct paragraph construction.
6. Formal assessment
A rubric would be used to assess students’ understanding of information read, understanding of sponsorship, as well as his ability to write a paper defending his position with pertinent facts and details.



























